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80%

79%

of shoppers are more likely to buy 
from a company that offers 
personalised experiences 11

1  The power of me: The impact of personalisation on marketing performance, Epsilon 


2  Bridging the trust gap in personal data, the Boston Consulting Group

2

of consumers don´t trust 
organisations to do the right 
thing with their data

PEOPLE NO LONGER TRUST YOU WITH THEIR DATA 

the privacy

paradox

Setting the scene



38% of 
practitioners do 
NOT consider 
themselves 
prepared for a 
cookieless 
future.

GDPR

CCPA ePrivacy Directive

LGPD

3rd Party Cookie Blocking BY 
BIg Tech Companies

A privacy-first world is emerging

2022 Digital Trends Report, 

Adobe

Setting the scene



FAilure to comply to the new regulations results in Heavy fines
pRIVACY rEGULATIONS ARE PUSHED GLOBALLY

February 2022

March 2021

February 2021

January 2022



Why consent matters to your business

With a consent management system and transparent practices

you can increase opt-in rates and collect valuable data.

The Importance of consent & Compliance to your business

Stay compliant


Ensure usability of data


Avoid financial damage


Build trust


Transparency


Falling opt-in rates



GDPR Principles for Collecting valid consent


Consent must be given freely


The user should be informed about the 
scope of processing before giving consent


The purpose of the data collection must be 
granular, general consent is not valid

Consent must be given explicitly e.g. 
through a click or activity


Consent needs to be given prior to 
technologies loading

Opt-out must be as easy as giving consent

Consent must be documented by the 
website operator

Make your data more valuable



Technologies that substitute Third-party cookies

?
Contextual Targeting First-party Solutions

Cohort-based Advertising identity-based tracking

Alternative Strategies FOR a Cookieless Age

Consent is the new golD: 


Tracking technologies & Targeting process personal Data 


& a legal basis is required 



Are you set up 
for success?

Where are you 
now? 

Collect Consent

First & Zero-

Party Data

https://www.mindfulness-yoga.co.uk

Lotus Mind YogaPrivacy Settings

Essential YES NO

Functional YES NO

Marketing YES NO

Other Data Processing YES NO

Accept all Deny

Privacy Settings

Essential YES NO

Functional YES NO

Marketing YES NO

Other Data Processing YES NO

Accept all Deny

Cookie Audit

Cookie 
management 

platform

Privacy Policy

aLTERNATIVE 
tRACKING 

TECHNOLOGY

Succeed in

a cookieless


era

Collect 
 “Cleaner” Data
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